
Home, Navigation, Search, Product Detail Page, Cart, & Checkout

Spring Chicken Competitive Analysis



HOME PAGE

• Use of whitespace

• Multiple avenues of product navigation

• Pairing of icons & text

• Use of color

• Help offerings

• Company focus

• Overlays obscure content

• Split action bar

• Confusing home link

• Unclear product navigation

• Poor search call to action

• Amount of vertical space used in header



MENU

• Active & inactive states

• Dynamic category view

• Unclear information architecture

• Poor text contrast for both active & inactive 
states



• Autosuggest

• Product thumbnails displayed

• Product price provided

• Slow performance

• Spinner is constant

• Call to action appears disabled

• Limited number of autosuggested items due to 
thumbnails

SEARCHING



• No direction to user

• No “Did you mean…” function

• Unnecessary copy

SEARCH – NO RESULTS



• Image provided

• Additional functions provided (onhover)

• Ability to favorite products

• Not a clear indication of search term entered

• Non optimal breadcrumb location / usefulness

• Poor use of vertical space

• Unclear icon functionality 

• Content covered by ancillary functions

SEARCH - RESULTS



• Prominent product title & cost labeling

• Add to wishlist function

• Simple quantity stepper

• Good add to cart call to action

• Overlays obscure content

• No option to remove, hide, or stop overlays

• Colors used for different patterns (i.e., links & 
labels)

• Secure payments module presence

• Excessive visual noise (e.g., rotating banners, 
popups, animations)

PRODUCT DETAIL PAGE



• Displays automatically on add to cart

• Cart summary provided

• Checkout function offered

• No module label

• Significant amount of marketing/help copy

• Poor visual hierarchy

• Inconsistent link styles & patterns

• Unclear cart button function

• Insufficient checkout button call to action & 
placement

MINI CART



• Cart details provided (e.g., Product, Price, Qty, 
etc.)

• Quantity function provided

• Product thumbnail provided

• Poor use of vertical space

• Non optimal font treatment of messaging

• Checkout button below fold

• Non optimal order summary location

• Unclear indication of what are links

• Inconsistent link styles & patterns

• Content covered by ancillary functions

• No estimate shipping cost module offered

• No “save for later” function (e.g., product or 
entire cart) offered

CART



• Progress indicator provided

• Multiple avenues of checkout (i.e., PayPal, 
current member, guest checkout)

• Autofill enabled

• Form label interactions & error handling

• Order summary provided

• Clean & clear item quantity pattern

• Site information architecture & visual design 
markedly different

• Insufficient labeling of modules

• Newsletter auto selected

• Exposed promotion code module

• No edit cart function

• Incongruent progress indicator & page contents

CHECKOUT – SHIPPING ADDRESS



• Clear address details provided

• Address edit function offered

• Previous step link provided

• Excellent call to action

• Link to return policy provided

• Inconsistent labeling of modules (i.e., shipping 
address & shipping method)

• Non optimal information architecture of address

• Non optimal call to action & location of edit 
function

• Selected shipping address & selected shipping 
method user different patterns

• No local pickup option

• No express or expedited shipping options

CHECKOUT – SHIPPING METHOD



• Clean visual design

• Copy & iconography used to elicit security

• Consistent selection interactions

• PayPal payment method offered

• No Apple or Android payment options offered

• No “save payment for future use” function 
provided

• No create an account function & related benefits 
messaging provided

CHECKOUT – PAYMENT METHOD


